
 
 
 
 
 

 

 
 

 

 
 
 
 
 
 

                   

 

 

 

 

 

 

 

 

 
These guidelines are not intended to be a definitive or complete statement of proper trademark usage. V7 
reserves the right to object to any use of V7 trademarks that V7 deems to be unlawful in the circumstances, 
even if that use is not expressly prohibited by these guidelines. Further, V7 reserves the rigth to revise these 
guidelines at any time without notice. 
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1. Key Messages V7  
 
 

¶ V7 is Ingram Microôs exclusive global house brand for 
high-quality, innovative information technology and 
consumer electronics products with top-tier features and 
performance at extremely attractive price points. 

 
 

¶ With Ingram Microôs strong financials, global logistical and 
IT infrastructure, longevity and strong customer support, 
V7 is able to differentiate itself from smaller competitors and 
provide quality products and global service. 

 
 

¶ V7ôs products: 
 
Focused on high-quality, affordable accessories and 
supplies that ñsurround the PC,ò  the V7 global product 
portfolio includes keyboards and mice, notebook computer 
carrying cases, LCD monitors, cables, notebook batteries, 
toner, wall mounts and monitor stands, and more.  

 

¶ All V7 products incorporate high-quality features usually 
found only in much more expensive brands. 

 
 

¶ V7 products are currently available through Ingram 
Microôs global VAR network including (but not limited to) 
NewEgg.com, DBL, buy.com, amazon.com, walmart.com, 
staples.com, Media Markt, Saturn, Metro Group, Tesco, 
Rue de commerce and Future Shop.  

 
 

¶ V7 products are distributed in 31 different countries, 
delivering multi-language support and best-in-class 
customer support and warranties. 

 
 

2. V7 ï Brand Concept 
 

V7 - The ñVò in the name represents the value: vibrancy 

 
The ñ7ò refers to lucky number seven, the seven continents, and the 
seven values we defined for our relationship with our customers: 
 
1. Quality  
2. Value 
3. Innovation 
4. Performance 

 

5. Vision  
6. Style 
7. Trust 
 

Ingram Microôs 
Global House Brand  

Global Logistic IT 
infrastructure   

Products   

A Brand Quality for a   
B Brand Price 

 

Our Customers   

High Quality Service   



3. Logo Definition  
 
The V7 signature is a primary element of the corporate communication and all collaterals.  
It should be used on a white, black or defined red background. On a dark background the black ñVò 
becomes negative white.  
 
The ® symbol (for registered trademark) next to the symbol should be used in all advertising. 
Accurate, high-quality reproduction is critical. Use only master electronic artwork.  
 
On-Devices: The metallic silver logo will be used on all devices for dark backgrounds and 
selectively other backgrounds whereby the shiny/metallic effect is desired. For reasons of an 
aesthetic balance the V7 Logo on devices is placed in the version of the Logo without the ® symbol 
(On-device-version). (see p13)  
 

 Black/Red Metallic Silver 

 

 

 

 

 

 Black  Red Metallic Silver 

Pantone Process Black 1797C 

877C 

* Alternate Silver: ONLY  if 877C is 

not  produce able: Cool Gray 4C 

CMYK 
C=0      M=0 

Y=0      K=100 

C=0       M=100  

Y=100   K= 5 

     C=0                    M=0  

     Y=0                    K=40 

RGB 
R=0      G=0      

B=0 

R=237   G=28    

B=36 
    R=167  G=169  B=172 

Negative 
White 

 - On a black 
background 

  

 - On a red 
background 
(1797C) 

The black/red Logo never goes 

on a red background.  

 

 

3.1. Dimensions and Proportions 
 

 

In the case of smaller/bigger illustration of the logo, adapt the 
size proportionally. As a minimum, the unoccupied space 
frame around the logo should have about half the width 
equivalent to the height of the logo. 

 

Do not recreate, alter or distort 
the proportions of the logo. 

 

 
 
 
 
 
 
 
 
 

 

 
0.5 0.5 

0.5 0.5 

0.5 0.5 

0.5 0.5 
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4. Typography 
 
Consistent typography enables all printed material to be presented in a clear, distinctive 
manner. Type is an integral part of the corporate identity. The main aim is to make it easily 
discernible, primarily in small print.  
 
V7 is using its typography in a clean and clear way, so the attention is on the message. V7 
uses the fonts of the Arial Family for Print Materials. 
 
 
 

Arial normal 
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz / 
12345678910  
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz / 
12345678910  
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz / 
12345678910  
 
Arial bold  
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz 
/ 12345678910  
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz 
/ 12345678910  
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz 
/ 12345678910  
 
Arial narrow 
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz / 12345678910  
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz / 12345678910 
ABCDEFGHIJKLMNOPQRSTUVWXYZ / abcdefghijklmnopqrstuvwxyz / 12345678910 
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5. Color Palette 
 
The corporate colors are one of the most recognizable elements of the V7 visual identity and 
promote a strong non verbal message on the companyôs behalf. The primary colors are red, 
black and metallic silver.  
 

   

 RED BLACK 

Pantone 1797C  Process Black C 

CMYK 
 C=0         M=100 

 Y=100     K=5 

 C=0       M=0 

 Y=0       K=100 

RGB  R=225    G=27   B=34  R=0      G=0      B=0 

 

 

 

  

 SILVER WHITE 

Pantone  877C (Cool Gray 4C) 1385C 

CMYK 
 C=0              M=0 

 Y=0              K=40 

C=0            M=0   

Y=0            K=0 

  RGB 
 R=167   G=169    

B=172 

R=255  G=255  B 

=255 
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6. Imagery for display products 
 
When selecting imagery for marketing materials, always confirm usage rights are current. Every 
digital display solution needs to be shown with a screenshot on the display.  
 
To add creative appeal for the V7 Corporate Identity, we have developed a series of ñV7 artistic 
screenshotsò for digital display products. These screenshots are unique to V7 and have been 
created for the purpose of increasing brand recognition and reinforcement of the V7 brand. These 
screen shots are available from IMPLôs global marketing team and will be provided to all regional 
groups via FTP server. 

 

 
 
 
 
 
 
 
 
 
 
Additional Product Photos 
 
The additional Products Photos are multi-angle product shots which (where appropriate) are to be 
placed underneath the main product shot with V7 imagery. Supporting multi-angle shots have a 
white outer glow surrounding each image.  

 

 

 

 

White outer glow 

¶ Blend Mode (Screen) / Opacity 75% / Noise 0%  

¶ Elements: Technique - softer / Spread 0% / Size 5 px 

¶ Quality: Contour - Range 50% / Jitter 0% 

 
 
7. Additional Imagery for achieving contrast  
 
In case of lack of display products but need of creating contrast to highlight products in 
a more eye catching way an artistic background is placed above the black bottom bar.  
For details see Point 9) 
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8. Market Packaging Concepts  
 
The global V7 market is divided into three regions:  

¶ Europe - mainly UK, French, Italy, Spain, the DACH countries (Germany, Austria, Switzerland) 
and the Netherlands. 

¶ The Americas ï including Canada, United States, Latin America 

¶ APAC ï with the main focus on Australia, New Zealand, India, China, Singapore, Malaysia, 
Thailand and Vietnam. 

 
In reference to these major markets, all copies on boxes should be in the following languages and 
proper order:  
 

 
 

 

9. Design Elements  
 
The following elements define the V7 Design Identity: 
 
 

 Version 1: for products with a display  
 
 
 
 
 
 
 
                        
 
 
 
 
 
 
 
 
 
 
 

 Version 2: for products without a display (Attention to gradient direction) 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Europe English, Spanish, French, German, Italian, Dutch 

Americas - APAC English , Spanish,  French, Portuguese 

Global English, Spanish, French, German, Italian, Dutch, Portuguese 

¶ Logo: (see Point 3) 

¶ Colors: (see also Point 5) 

¶ Imagery: (see Point 6)  

¶ Font: Arial 

 

¶ Gray to white Gradient:   
GRAY CMYK: 0/0/0/40 
WHITE CMYK: 0/0/0/0   

¶ Black stripe/bottom: 
         CMYK : 0/0/0/100 
         with a fine white line CMYK: 0/0/0/0 

 

gray 

white 

¶ Logo: (see Point 3) 

¶ Colors: (see also Point 5) 

¶ Imagery: (see Point 6)  

¶ Font: Arial 

 

¶ White to gray Gradient:   
WHITE CMYK: 0/0/0/0 
GRAY CMYK: 0/0/0/20 
 

¶ Color-stripe  
 

¶ Black stripe/bottom: 
         CMYK : 0/0/0/100 
         with a fine white line CMYK: 0/0/0/0 

 

White  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
te 

gray 



V7 Worldwide Marketing / Renate A. Buzzi-Brunner  February  2010 9 

 
 
 

      

9.1. How to create a 4C box:  
 
Carton Background: 
Place the Logo on the upper right corner. Place black stripe on the lower 20% of the carton (front and 
back sides). Place a fine white line ca. 10-15% below black stripe edge (front and back sides).  
 
 

 For products with a display:  
Continue with a grey-to-white gradient up about ¾ of the rest 
of the panel (front and back sides). Keep sides of boxes 
white.  

 
 
 
 
 
 

 For products without a display:  
Place the color-stripe (download from web) above the black 
bottom bar. Continue with a white-to-grey gradient (20%) up the 
rest of the panel (front and back sides). Keep sides of boxes 
white.  

 
 
 
 
Product Placement: 
Place product shot on left hand side of carton utilizing about half the size of the front panel. 
 
Supporting Product Shots: 
Place supporting multi-angle product shots underneath main product shot with imagery. Supporting 
multi-angle shots should have white outer glow surrounding each image. (see Pt.6) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



V7 Worldwide Marketing / Renate A. Buzzi-Brunner  February  2010 10 

 
 

9.2. Samples of Packaging Design 

 
9.2.1. Upright Box ï Monitors/TVs 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

9.2.2. Small Box ï Digital Picture Frame 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


